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SCHEDULE A-MLT PRODUCTIONS (WMSB) PROJECTED PRom and LOSS STATEMENT-Year 1(1 taping clay per mOlltb)

MONTH 1 MONTH 1 MONTH 3 MONTH 4 MONTHS MONTH 6 MONTH 7 MONlll. MONlll' MONTH It MONTH 11 MONlll 12 'IOI'ALS I'tra.aA-.

Gross ProfItS S11S,ooo.OO $250,000.00 $300,000.00 $400,000.00 S5OO,OOO.00 S5OO,OOO.OO S5OO,ooo.OO S5OO,ooo.00 $500,000.00 5500,000.00 $500,000.00 $500,000.00 $5,06S.D.OO 1~

EXPENSES
Basic Studio Production Costs $56,730.00 S56,73O.00 $56,730.00 $56,730.00 S56,730.00 $56,730.00 $56,730.00 S56,730.00 $56,730.00 $56,730.00 $56.730.00 556,730.00 -.-. 13.+110
Extra SlIIdio Charges $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $2,020.00 $1UIO.OD ....
Salaries $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 $23,890.00 S2lI6..'aOO sas
PayrollTIXfS 55,271.72 55,271.72 $5,271.72 S5,271.72 S5,271.72 S5,271.72 55,271.72 $5,271.72 S5,271.72 $5,271.72 $5,271.72 $5,271.72 $6UiU4 US
TelevWon Ad\'ertislng 55,000.00 $5,000.00 $5,000.00 $5,000.00 S5,ooo.00 S5,OOO.00 $5,000.00 $5,000.00 $5,000.00 $5,000.00 $5,000.00 $5,000.00 ....00 u.
fjlmStoek $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 ss.""" UK
OffICe Supplies $737.00 $737.00 $737.00 $737.00 $737.00 $737.00 $737.00 $737.00 $737.00 $737.00 $T5I.oo $737.00 $l.lM.OO U~

Postage $145.00 $145.00 $145.00 $145.00 5145.00 $145.00 $145.00 $145.00 SI45.00 SI45.00 $145.00 SI45.00 $1.140.00 am
CarExpense 5126.00 SI26.00 SI26.00 $126.00 $126.00 5126.00 $126.00 SI26.oo SI26.00 SI26.00 $126.00 $126.00 $1,,$1100 ...
Insurance $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 S2.DUIO ....
LegalFees SSOO.OO ssoo.OO SSOO.OO $500.00 SSOO.OO SSOO.OO $soo.OO SSOO.OO SSOO.OO SSOO.OO ssoo.oo SSOO.OO ..... cua
Atcountllll $1,500.00 $1,soo.00 $1,500.00 $I.soo.OO $1,500.00 $1,soo.00 $I,soo.OO $I.soo.OO $1,soo.00 $1,soo.00 $1,soo.00 $1,soo.00 $1..... G3Ift
OffiteReJIt $595.00 $S9S.oo $595.00 $595.00 $595.00 $595.00 $S9S.00 $59100 SS9S.00 $S9S.oo $595.00 $S9S.00 $1.J4G,OO ......
Off'ICeT~ $600.00 $6llO.oo $600.00 $600.00 $600.00 $600.00 $600.00 $600.00 S6OO.oo $600.00 $600.00 $600.00 $1.-.00 cu.
Off'1Ce Udlides $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 ~OO fl.Il5
TelephoneAJlnrerln& Service $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 $450.00 ss.-.oo UI~

AnswtrilllStnke
O~OIIrp $795.00 $1,725.00 $2,070.00 $2,760.00 $3,450.00 $3,450.00 $3,450.00 $3,450.00 $3,450.00 $3,450.00 $3,450.00 $3,450.00 $3U5O.OO 1.81'

DeprecIatIaD $112.10 $112.10 $112.10 5112.10 $112.10 $112.10 $112.10 $112.10 $112.10 $112.10 $112.10 $11110 $1)45.14 ...
TotalEJ..- $99,431.82 $100,361.82 $100,706.82 $101,396.82 $102,086.82 $102,086.82 $102,086.82 $102,086.82 $102,086.82 $102,086.82 $102,086.82 $102,086.82 $1,21..,,1.78 ~

~et ProIIl before Commissions S15,568.18 SI49,638.18 $199,293.18 $298,603.18 $397,913.18 $397,913.18 $397,913.18 $397,913.18 $397,913.18 $397,913.18 $397,913.18 $397,913.18 $3,846.-.22 lUK

Exec:utlYe Producer CommlssiGn $718.41 $7,481.91 $9,964.66 $14,930.16 $19,895.66 $19,895.66 $19,895.66 $19,895.66 $19,895.66 $19,895.66 $19,895.66 $19,895.66 $192,D.41 ~

-5" of Net
\1arkethll Commission

-I" ofNe! $155.68 $1,496.38 $1,992.93 $2,986.03 $3,979.13 $3,979.13 $3,979.13 $3,979.13 $3,979.13 $3,979.13 $3,979.13 $3,979.13 m.46c.o8 0:_
Taxes on Commissions $44.84 $430.96 $573.96 $859.98 $1,145.99 $1,145.99 $1,145.99 $1,145.99 $1,145.99 $1,145.99 $1,145.99 $1,145.99 $11.cm.66 II.2:a

:Vet Profit $14,589.26 $14',128.94 $186,761.63 $279,817.1J2 $371,892.4#1 $371,892.4#1 $371,892.4#1 $371,892.40 $371,892.4' $371,892.40 $371,892.40 $371,892.4#1 $3,6H,SfU7 71.l7lt
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Gross Profits

MONTHl
$500,000.00

MLT PRODUCTIONS (WMSB) PROJECTED PROFIT and LOSS SfATEMENT-Year 2

EXPENSES
Bask StudIo ProdudlGlt Casts $56,730.00

Extra StlIdIe CIwps
Salaries

PayroD Taxes
TeleYisloft Advtrdsing

FilmSWck

Office SuppUes

Postage
CarExpense

Insunnce

LegaIFees

Accounting
Office Rat
Of'flceTelephoDes

Of'flceUIilIdes

Telep"'. AuwwIRI semce
AnsweriDI ServIce

OYeI'CIII CIIup
DepredadoD

Total Expenses

NetProtit

before Commissions

$2,020.00

$23,890.00

S5,271.72

S5.ooo.00

$450.00

5737.00

$145.00

$126.00

$210.00

5500.00

$1,500.00

$595.00

$600.00
$300.00

$450.00

$3,450.00

$111.10

$102,086.82

$397,913.18

$3,979.13

$1,145.99

Ellecutive Producer Commission

-S.. GlNet $19,895.66

Mark" CGlDIDIssion
-1" GlNet

Talles on Commissions

NdProjit

I
u..>
"-.)

$312,892.40



SCHEDULE B-MLT PnJduetions (WMSB) Projected Cash F1ow-li'irS Year

Pre-St.-t·up
PoIIdon Month I M0lIIh2 Mtlllh3 Monlh4 MlIlIIhS Menlb6 MOIIlh 7 Mendll Monda' MIIIIh 10 MenIIIll Monda 12 TOTAL

Le-.8IIId $0.00 $110.45278 $124,224.13 $264,220.16 1450,403.89 $729,653.00 $I,I02,6S7.50 51,475,662.00 $1,848,666.S0 $2,221,671.00 $2,594,675.49 $2,967,679.99 $3,J40,684.49 $11,230,650.93............)

1.e-.-,as $0.00
M()oI.... $0.00 $11S,ooo.00 $ZSO,OOO.OO $3OO,IXlO.OO $COO,ooo.oo SSOO,ooo.OO ssoo,ooo.oo $SOO,ooo.oo SSOO,lmoo SSOO,lmoo SSOO,ooo.oo SSOO,ooo.oo ssoo,ooo.oo SS,OO,lXXl.OC
...........c.."-b $0.00 $0.00

M--....c...... $225,000.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $225,000.00
1,...a.It....... $225,000.00 $11S,lm00 $2SO,lmoo $3OO,IXlO.OO $COO,ooo.oo SSOO,ooo.oo ssoo,ooo.oo ssoo,ooo.oo SSOO,lmoo ssoo,ooo.oo ssoo.ooo.oo SSOO,ooo.oo ssoo,ooo.oo $5,290,000.00
4.,...a.ltA1IIIIIIe $225,000.00 $225,45278 $374,224.13 $564,220.16 $ISO,403.89 $1,229,653.00 $1,602,6S1.50 $1,975,662.00 $2,348,666.so $2,121,611.00 $3,094,675.49 $3,461,619.99 $3,140,684.49 $22,S7O,650.93
$.()oI.NlOd

M ...............CtIIs $56,730.00 $56,730.00 $56,730.00 $56,730.00 $56,730.00 $56,730.00 $56,730.00 $56,730.00 $56,730.00 $56,730.00 $56.730.00 $56,730.00 $56,730.00 f131,490.00

.-....CIIIrps $2,11I).00 S2,OZO.oo S2,OZO.oo S2,lIlO.OO $2,0l0.00 $2,11I).00 $2,GZO.OO $2,020.00 $2,11I).00 $2,lIZO.oo S2.lJZQ.lIO S2.lJZQ.lIO S2,02O.oo $26,260.00

N ..... $23,190.00 $23,190.00 $23,190.00 $23,190.00 $23,B90.00 523,190.00 $23,190.00 $23,890.00 $23,190.00 $23,B90.00 $23,,190.00 $23,190.00 $23,B90.00 $31G,S10.00

It......... $5,271.12 $S.271.12 $5,271.12 $5,271.12 $5,271.72 $5,271.12 SS,271.12 SS,27l.71 SS,271.12 SS,271.12 SS,27l.71 $5,271.12 SS,27I.12 $68,53236

........M1BtIIiI& $5,000.00 ss.onoo $5,anoo SS,GlO.OO SS,OOQ.OO $5,GlO.00 SS,GlO.OO ss,cmoo SS,GlO.OO ss,cmoo $5,lXX>.00 oo.סס$5,0 ss,cmoo. S6S,ooo.00...... S4J).00 1450.00 S450.oo S45O.OO S450.00 S450.oo $450.00 S450.00 S4J).00 S450.00 S450.00 S45O.OO 1450.00 SS,BSO.OO
tIt- T • S737.00 S737.00 S737.oo rm.oo rm.oo rm.oo rm.oo S137.oo S737.00 S137.00 S137.oo S137.oo S137.00 .S9,S11I.00as.... 5145.00 $145.00 $145.00 S14100 SI45.oo $145.00 SI45.00 SI45.00 SI45.oo $14S.00 5145.00 $14100 $145.00 51,185.00war__

$126.00 Sl26.00 $126.00 $126.00 5126.00 $126.00 Sl26.00 $126.00 SI26.00 $126.00 $126.00 5126.00 SI26.oo $1,638.00...... $210.00 $210.00 S2l0.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $210.00 $2.730.00........ $SOO.OO $SOO.OO $SOO.OO $SOO.OO ssoo.oo $SOO.OO $SOO.OO ssm.oo $SOO.OO ssoo.oo ssoo.oo $SOO.OO ssoo.oo 16,500.00.... S : SI,Dl.OO $1,Dl.00 $1,Dl.00 SI,Dl.OO Sl.soo.oo SI,SOO.oo SI,Dl.OO $1,sDO.OO $1,SOO.00 SI,SOO.oo SI.soo.OO SI,500.00 $1,Dl.00 SI9,500.00

NS:: ..... $595.00 $595.00 $S9S.00 $595.00 SS9S.oo $595.00 $S9S.00 $S9S.00 $595.00 SS95.00 SS9S.OO $59S.oo $S9S.OO S1,7J5.00

..c.... $600.00 $600.00 S6CXUlO S6OO.oo S6OO.00 $600.00 $600.00 S6OO.00 S6OO.00 S6OO.00 S6OO.00 S6OO.oo $600.00 $1,800.00

..c..-.s $300.00 $300.00 $3IIlOO S3lD.00 $300.00 $300.00 $3OO.IlO $300.00 $300.00 $300.00 $300.00 $300.00 $300.00 $3,900.00

"TTl' .... ",SenIce S450.00 S450.00 1450.00 S4J).00 1450.00 S450.00 $450.00 S451100 S450.oo I4so.oo S450.oo S451100 1450.00 SS,BSO.OO

.......0.. $195.00 $I.m.oo $2,0'I0.Il0 $2,lIiO.OO $3,4so.oo $3,4So.IlO $3,450.00 $3,4so.00 $3,450.00 $3,450.00 $3,4so.00 $3,4so.oo $3,450.00 $31,400.00

~ $99,319.12 $100,249.12 SIOO,594.12 $101,214.12 5101,914.12 SIOI,9l4.12 $101,914.12 $101,914.12 $101,974.12 SIOl,914.12 $101,914.12 SI01,914.12 5101,914.12 SI,319,221.36

..CIIM....... 16,940.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 16,940.00

...........e- $8,217.so $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 so.oo so.oo $0.00 $0.00 so.oo $0.00 $8,281.50

.....-lnlIIaI'c. h*1I $0.00 $771.41 $1,411.91 $9,964.66 $14,930.16 $19,19S.66 SI9,J9S.66 $19,19S.66 $19,J9S.66 SI9,19S.66 SI9,19S.66 SI9,19S.66 SI9,195.66 SI92,320.41
fit.' SiC 7 5

snoo SlSS.68 $1,496.38 $1,992.93 S2,9I6.CB S3,m.1J S3,m.lJ 13,919.13 $3,919.13 $3,979.13 $3,919.13 $3,919.13 $3,979.13 $31,464.08...,...- ..
snoo $44.B4 S43ll96 sm.96 b.91 SI,I4S.99 SI.M199 $1,14199 $1,145.99 $1,145.99 $IJ45.99 51,145.99 SI,145.99 511 ,0'71.66

6.1IIIII6IIINiOIl 5114.w7.22 $101,221.65 $II0JmY/ SlI3,116.21 S12O,7S0J9 $126.,99S,SO $I26.99S.sD $126,99S.SI) $126,99S.S0 SI26,99S.so $126,99S,SO $126,99S.so Sl26,99S.so $1,576,311.01
1011t... $110,452.78 $124,224.13 $264,220.16 1450.403.89 $729,653.00 $1,I02,m.so $1,47S.'62oo $I,14I,666.SO $2,221,67l.00 $2,594,67S.49 $2,967,619.99 $3,34O,684A9 $3,113,618.99 $20,944,339.92

,1iI'V ' ....6)

.............tN-asb....w.......)
A-Ms......(ItIIIIn) snoo $11SJD),00 $2SO,IDUlO S3OO,CIOO.oo $4OO,OOO.IlO mJIOIIoo

__m ssoo.moo SSOO,fllXUlO ssoo,aoo ssoo.emoo ssoo,ooo.oo ssoo,ooo.oo $5,00,000.00
..... 5S snoo Sl1210 Sl1210 $112.10 Sl1210 $IWO $112.10 $112.10 $Il2.IO SIl2.IO SlI210 $112.10 $11210 $1,345.14

II
~
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MLT Productions (WMSB) Projected Cash Flow-Second Year

Month 1

$500,000.00

$3,713,688.99

$0.00

SSOO.ooo.OO
$4,213.688.99

S56,730.00

$2.o:zo.oo
523,190.00

SS,271.72
SS.ooo.oo

$450.00

m7.oo
S14S.oo

SI26.00
$210.00
ssoo.oo

SI.5OQ.OO
sm.oo
$600.00
$300.00

$4so.oo
53,4so.oo

SI0I,914.72

$0.00

$0.00

SI9,901.26

53,919.13

Sl.l45.99
SI27POUl

$4,Q16.687.89
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SCHEDULE C-PERSONNEL SALARIES

BELOWTHE LINE PERSONNEL-PEll HOUR/I0·HOUR DAYS
Medical Employment Un_ployment Disability

CREW PERHOUlt PERDAYISHOW Insurance TnlnlAlTu Tu. Tu.
(.145) (3.445) (1.3'5)

Alllstant Director $250.00 $2,s00.00 $125.00 $:2.50 $85.00 $3:2.S0
Teclankal Director $50.00 SSOO.OO $125.00 $0.50 $17.00 $6.50
ProducCIOft Coordinator $23.00 $230.00 $125.00 $0.23 $7.81 $2.99
Studio Director $28.00 $280.00 $125.00 $0.28 $9.52 $3.64
Cam... Operator #1 $26.00 $260.00 $125.00 $0.26 S8.84 $3.38
Camera Opentor#2 526.00 $260.00 $125.00 $0.26 $8.84 $3.38
Camera Operator #3 $26.00 $260.00 $125.00 $0.26 $8.84 $3.38
Camera Op...tor#4 $26.00 $260.00 $125.00 $0.26 SU4 $3.38
Floor Director $32.00 $320.00 $125.00 $0.32 $10.88 $4.16
Uahtlnl Director $25.00 $250.00 $125.00 $0.25 S8.50 $3.25
LlahtlnlTechnlclan $is.oo $250.00 $125.00 $0.25 $8.50 $3.25
LocatIon Record'naTechnlclan, reel·to-reel $100.00 51,000.00 5125.00 51.00 $34.00 $13.00
VTRIAudloTedlnlclan $22.00 $220.00 $125.00 $0.22 $7.48 $2.86
Makeup Artist $42.00 5420.00 $125.00 $0.42 $14.28 $5.46
Crlp 525.00 5250.00 5125.00 50.25 $8.50 53.25
Computer Craphlcs Designer (CG) 520.00 $200.00 5125.00 $0.20 $6.80 $2.60
Talent #1 $75.00 $750.00 $125.00 $0.75 $25.50 $9.75
Ta'ent#2 575.00 $750.00 $125.00 $0.75 525.50 $9.75
Talent #3 575.00 5750.00 $125.00 50.75 $25.50 $9.75
Student Intern #1 $5.00 $SO.OO $125.00 $0.05 51.70 $0.65
Student Intern #2 55.00 $50.00 $125.00 50.05 $1.70 $0.65
"Gopher" (go.for person) $33.00 $330.00 $125.00 $0.33 $11.22 $4.29
TOTAL BELOW·L1NEPERSONNEL $1,014.00 $10,140.00 $2,750.00 $10.14 $344.76 $131.82

ABOVE THELINE PERSONNEL
Assistant Producer $40.00 $400.00 $125.00 $0.40 $13.60 $5.20
Director $60.00 $600.00 $125.00 $0.60 $20.40 57.80
Scriptwriter $35.00 $350.00 $125.00 $0.35 $11.90 $4.55
Production Secretary $1,600.00 5125.00 $1.60 $54.40 $20.80
Product E,aluatlonlSelec:t'on Expert $1,700.00 $125.00 $1.70 $".80 $22.10
Talent Evaluation Expert $1,700.00 5125.00 $1.70 $57.80 $22.10
AdministrativeAnalyst $1,700.00 $125.00 $1.70 $57.80 $22.10
Mlrketlna Person 51.000.00 5125.00 $1.00 $34.00 513.00
(·plus I"Commission)
Director orSai. all0 HounIWeek 51.000.00 5125.00 $1.00 $34.00 $13.00
TOTALABOVE-L1NE PERSONNEL SIO,o50.oo SI,125.oo $10.05 $341.70 $130.65

FULLTIME ADMINISTRATIVESTAFF
Producer $2,000.00 $125.00 S2.00 $68.00 $26.00
(20Houn/Wcek)
Producer-Men:handlslnl $1,700.00 S1.70 $57.80 $22.10
Executive Producer Draw at SCJi, net. $125.00 $0.00 $0.00 $0.00
TOTAL STAFF $3,700.00 S2S0.oo $3.70 $125.10 $48.10

TOTAL SALARIES $23,890.00 (amount lTQI'IJ/,md to P&L andCash Flow stat""'lUS)
.. beloreCornrnissiOJlJ
TOTAL PAYROLLTAXES 54,125.00 $23.89 $812.26 $310.57
• beloreCommissionl

TOTAL PAYROU TAXES: $5,271.72

BELOW.UNE SALARY RATIO.. 42.44'fo
ABOVE·UNE SALARY RATIO: 57.56CJ1l

• Commission. Indexecutiveproduc:erdraw fiaured .epara1elyon P&Land Cash FlowStatements

• MLT Production, - 3S -



The program production staff: Executive Producer-Veronica McCune; Associate Producer-

Charlotte Jackson; Administrative Analyst-Bill Ellis; 1 technical director, 1 assistant

producer, 1 assistant director, 1 technical director, 1 production coordinator,

1 production secretary, 3 to 4 camera persons, 2 lighting technicians, 1 audio technician,

1 product evaluation/selection expert,' 1 talent evaluation expert, 1 marketing person, 1 sales

director, 1 computer graphics designer (CO), 1 makeup artist, 1 grip, 2 interns, 1 "gopher"

(go-for person), 3 hosts, and 1 scriptwriter (see staff roster, page 35. and organizational

chart, page 41 ).

• MLT ProductIon, ·37 -



Executive Producer

Veronica McCune has been an executive producer for nine

ye~L¥.roducing programs for Cox Cable and Southwestern

.• cabl~l";She .has been trained in television production by Cox
," .;, -"":,,.1

Cable San Diego and her specialties in programming include

.SQCi,al.sqvice, business, women, and the ethnic community.
·'{//\'-~\r~\·i:;,:' ,,~.

: , (, ,.',

Veronica McCune

Sh~',hM)alsoproduced for two of the top ten public relations
',::~'7:1f?r;;r'~~ :;-

companies in the nation: Hill and Knowlton, Inc. and M

Booth & Associates, Inc., both of New York. She works as a

television consultant, and in the last six years has produced Single And Parent, Women Of

Color, Women In Motion, It's The Law, Focus On Justice, Making ADifference, Business To

Business, Men And Male Medicine, special programs on Women Of Color, the San Diego

County Aids Foundation and the Let's Talk Drugs program-a total of over 500 shows for

community television.

Veronica attended San Diego City College where she studied general education; Grossmont

Community College for public relations; and the University of California San Diego for

business administration. Veronica's professional and business involvement includes 14 years

with the City of San Diego, host and producer of her frrst 20 television programs for

community television, and business owner and entrepreneur-president of McCune Little

Things Productions (MLT).

MLT Productions is a small, woman-owned enterprise with great potential. The number of

employees and length of employment depends on the project undertaken by

MLT Productions.

Veronica's past community services include Christian teacher to small children, president of

a school P.T.A., board member with the City of San Diego Municipal Employee Associa­

tion, lobbyist for California and Federal child-support bills, lobbyist for a California runaway

hot-line, Evangelical Ministry Program, Federal Prison (MCC) San Diego, Veterans Hospi­

tal, and she has ministered to the homeless.
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List of Products We Plan to Showcase

For each WMSB show. a committee of 5 people will pick five products from this list:

1. Home Office Equipment and Supplies 7. Children's Tuys and Educational
2. Home Security Systems Games
3. Automotive Supplies 8. Briefcases, Attaches, Shoulder Bags

tools 9. Arts and Crafts
lighting systems. including jewelry

special FIX lighting figurines
anti-theft clubs crystal
alarm systems to. Household Items
etc. bedding. linens

4. Afro-centric Gifts dinnerware
African-American history 11. Home Health Care Products

trading cards medical equipment
Afro-American checks medical supplies
other paper products 12. New Age Products

5. Minority Artwork
.

musIc
an prints books
original paintings novelties

6. Sports Products 13. Women and Men's Fashions
fishing casual wear
boating office wear
golf dress clothing
etc. sportswear

Western and Southwestern wear
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TV PROGRAM

Sponsorships

There are many reasons why one should sponsor a television series and here are just a few of

them:

• TV is the advertising tool to use if you want to encourage a response to your ad, because

TV helps you sell ideas, concepts, products and services.

• TV is the quickest way to present your product.or service to the marketplace.

• TV reaches the entire community.

• The average household spends more than seven full hours each day watching TV.

• Think of it this way: How long ago was it that either you or someone in your household

had the TV on?

• TV is an advertising tool that uses sight, sound and motion to actually encourage,

motivate and create emotion.

• TV influences purchasing decisiolls~ creates action.

It's like thousands of sales peoplein~,t\9~neously entering the homes of the local community
l~,'~"~,i..·'

persuading viewers with your message.

It's your chance to communicate to thousands of people, for less than you might think: less

than a penny a person.

• MLT Productions - 42-



WMSB Sponsors
Sponsors of the WMSB shopping programs can participate in helping small businesses

market their products or services to the public, as well as enjoy the satisfaction of knowing

you've helped to put on a quality television program.

You can be a sponsor of a woman or minority small business. You can sponsor your clients

on the program to help them market their products and/or services by submitting their names

with a contract for airing your company TV commercial on the WMSB shopping program.

Your sponsorship can help MLT Productions market WMSB product(s) and/or service(s),

as well as inform and entertain our viewing audience, which is important to the small

business community.

Corporate sponsors! You can be part of this WMSB TV program by sponsoring MLT in

promoting, marketing, educating, and entertaining the television community at large.

We invite corporation executives to come and market your product(s) and/or service(s) to

Mr. & Mrs. America with your commercials. Sponsorships are available in the $50,000 to

$100,000 range per segment.

MLT Productions thanks you for your sponsorship in helping small business through

television.

• MLT Productions - 43-



Your business can become a WMSB Sponsor in a number of ways. One way is by receiving

credit on one or all television programs on a continuing basis or on a shon-term basis (i.e.,

program by program).

Yes! I want to be a WMSB Sponsor inreturn for a 3D-second commercial.

For number of shows Number of commercials aired _

Voice-over with or without logos, aired at the beginning and ending is $ per show,

such as: "This program is brought to you in part by Timeout!'

Sponsors with your 30-second video tape in hand for four shows $ _

Shows taped with a business logo showing at all times is $ _

Infomercial Sponsor Company:

Client Name: _

City: Zip: _

Telephone Numbers: Fax: _

Sponsor Signature: Date: _

Producer Signature: Date: _

" MLT Production, - 44-



~~~~~---~~~~~------

Hosts will be trained to know the products and/or services and the manufacturers, and on

some occasions visit factories to assess product quality. how it works and what value it has to

the community.

Hosts will have manufacturers and entrepreneurs as guests on the show to talk about their

products and/or services.

Hosts of the program will demonstrate products, discuss features and benefits. and encourage

viewers to pick up the telephone and call to make an order at warehouse prices.

• MLT Production, ·45·



TO: _

[Performer]

[Agent]
FROM: _

[Producer]

DATE: _

The following has been agreed between the parties listed above for the services of the

Performer to perform as a host in MLT Productions company's television production

entitled WMSB Warehouse. Performer grants Producer all rights in hislher performance for

exploitation throughout the universe in all media in perpetuity.

Role: HOST

Start Date:, _

Compensation: _

[Total]

[Pro-rata per week]

Guaranteed Term: _

Other Matters (if not applicable put N/A): _

Expenses: _

Travel: _

Lodging: _

Union/Guild: _

Other Arrangements,: _

Billing: _

Estimate Schedule: _

• MLT Producllo"6 - 46-



Name: _

Address: _

City: Zip: _~--------

Telephone: 881: _

Agent Information:

Name: _

Address: _

City: Zip: _

Telephone: 881: _

Producer Information:

Name: _

Address: _

City: Zip: _

Telephone: _

Signatures: _

Performer

• MLT Productions

Producer
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This letter will confmn that (Host) has agreed to test for

host for the role of (talk show sales person) in the WMSB Warehouse shopping program (the

series, a one-half-hour infomercial weekly series to be produced in _

and such other locations as Producer (Veronica McCune) may designate. As to the time and

place for the test or host, the Producer shall have the exclusive and irrevocable option to cast

Artist in the Role by giving written notice to that effect to Artist or Artist's agent

on or beforel99_ Should Producer exercise this option, Artist agrees

to render hislher acting services to the series, and the following terms shall govern Artises

employment in the series.

[Series Option Clause]

Dates/Options: If Producer exercises the initial option granted to himlher herein, Producer

shall have five further consecutiY~.·~lt.(;l~sive and irrevocable options, in each case exercis­
::;:;,;:":;,:',,,:"'-~-:;,::::::;:':'~;:!~

able no later thanj':'~;7!>; to obtain Artist's acting services hereunder in epi­
-':'~:::~:~);:\):?;'-{

sodes to be produced in the immedi~{~tY'following production year. The base commitment to
'(:,:';1,1'::'/',:;-'

Artist for each production ye~ foi~\~'1~~~~any option is exercised in for episodes. In
",:~'f:'!;; -,>

each production year, including.tl)~i~itial year, Producer shall have the further option,

exercisable no later than (December'l) in such year, to employ Artist's services in connec­

tion with no fewer than or more than additional episodes for

such production year, the number 19Qe designated by Producer at time of exercise. Each

production year hereunder willrun::.{rc:>m (June 15 to June 14), with the initial production

year beginning June 15, 199 .

• MLT Production. ·48·



MLT Productions' requirements for qualifying for the Women, Minorities and Small

Business television shopping program:

1. You will have to submit two samples of each product.

A. Send two samples per product to:

MLT Productions

Marketing Department

391260th Street, Suite 12

San Diego, California 92115

B. Provide additional samples upon request.

2. Send all literature available about your products to the same office.

3. Confirmation of retail prices, high and low.

4. Wholesale prices.

5. Agreement on pricing the products to MLT Productions and/or their assigns.

6. Length of time to produce product(s) once an order is issued.

7. Amount of existing inventory available now.

8. An agreement granting MLT Productions and/or their assignees the exclusive sales

rights for all electronic media marketing, including, but not limited to, electronic retail­

ing, infomercial, etc.

If you wish to submit a product(s) for evaluation to MLT Productions, we only ask that you

send as much infonnation with product as possible.

MLT will charge the business owners 15% per unit sold to cover the marketing staff and

equipment. In addition each owner will pay $3.00 per order for telemarketing for information

requests.

MLT will send out purchase order requisitions through the U.S. mail on a daily basis to the

business owners to fill orders. The money received or credit cards charged from each

• M L T Pro d " c t Ion s' - 49-



customer will be deposited into es,<;rowpending the delivery of product. Upon delivery of
.' '~\>,;':':::.' ,:j:~:~

product the money will be transferred1from escrow to the business owner's bank, minus

MLT's 15%.

The customer will pay for shipping .and handling as follows: Express Mail, UPS, or U.S.

Postal Service. The size and weight 'of <the product will dictate shipping and handling costs

(i.e., $4.75 being the minimum for a shipment of $300.00 or more). Shipping and handling

fees will be turned over to the business owner.

The attached correspondence COX~i .... items that will eventually be required to submit a

product for review for electronid~t~i(al'l'd additional retail markets. Please try to send as
<:.:tc"<,,,,· .

much of the information as possible·wi~.h the product samples. If we have the proper product
"I

information and we feel that th~;:,p~9Quct can sell, the product will be presented to the'
i:' 'i'

Electronic Retail Purchasing Committteand MLT Productions and a decision will be made.
~.: :'" "

In cases where there is no established;retail as of yet, but the product is superb, the marketing
......'j

company would be able to help th~;y,ender/manufacturer establish a retail price that would

work according to the televiSedSQopp,ins,buying pattern as long as the retail price is realistic
,·-""·>·~:!·:,'·.;··~Gl:~:,'"C:Jr·i,

and acceptable to the average c9~~ }~¥I.iThere may be times when electronic retail is not

cost effective for the vender/manH~~~~r. If you run across a truly great product, but the

product is not cost effective, MLy'i~~~ductionswill still work with you and your clients in
~":I".~~:$~}: :L.\~,~' ~;'

putting together a Network TV J?1'Qgr,~.thatwill fit your needs. If you should have any
"'i:~~t:'~:r;::~:0~':!~", .

additional questions please feel fre~?~!;i~e US a call.
, ';:~!t··,:,:·
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This AGREEMENT, made this day of 19__between MLT Productions

with principal offices at 3912 60th Street, Suite 12, San Diego, California (hereinafter

referred as MLT), and (hereinafter referred to as CLIENT).

Now, therefore, in consideration of the premises, it is agreed as follows:

CLIENT agrees to retain the services of MLT Productions to act on CLIENT's behalf in

promoting CLIENT's product(s) and/or service(s) on the television shopping program Women,

Minorities and Small Business (hereinafter referred to as WMSB).

CLIENT agrees to give MLT assigns exclusive rights to all electronic media marketing,

sales and promotion of CLIENT'S product(s) and/or service(s) during the period of time that

this agreement is in force, including but not limited to retailing, direct-response television

advertisements, infomercials, etc.

CLIENT agrees to pay MLT Productions its 15% of all purchased products upon delivery

to be deducted from initial payments.

CLIENT agrees to ship products or .give services within 4 to 6 weeks after receiving

purchase order from MLT Productions.

CLIENT agrees to submit up to five samples of the product(s) (as applicable) to MLT along

with the history and points of interest on company, product(s) and/or service(s), and any and

all literature available.

CLIENT will supply to MLT (as appli,(:able) an actual cost breakdown and confumation of
:. '" .}~1:.l,<···)

retail highs and lows, a copy of product liability insurance (a $50,000 to $100,000 policy

will eventually be needed), the normal "Yholesale price; an agreement on pricing of CLIENT's

product(s) and/or service(s) to MLT assignees; the length of time to deliver CLIENT's

product once a purchase order has been issued; an agreement to private label; any artwork

and/or specification available to CLIENT; length of time to produce product under private

label, along with minimum order required to produce product with private label; the amount

• MLT Production,
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of product now in inventory; any other items and/or materials deemed necessary by MLT

efforts to promote and/or sell CLIENT's product(s) and/or service(s).

MLT will provide the following services: inbound television network 1-800 number for

processing orders, merchant account for charge card orders as a result of your sales. rNe

must pass on to you the 3% processing fee charged us by the bank.) We will also accept and

process all personal and business checks through our Guarantee Checking System.

CLIENT is responsible for fulfillment of product(s) and/or service(s) and will be responsible

for all charge-backs.

MLT's cutoff for processing orders will be Wednesday of each week, with payment by a

wire transfer to CLIENT. or it will be mailed out upon proof of delivery.

CLIENT agrees to these presents to be duly executed as of the day and year first written

above.

Client Name: _

Company Name: _

Signed by: Date: _

Accepted by:, Date:, _

APPROVED BY COMMITfEE: YES, _ NO _

CLIENT PURCHASE ORDER:, _
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Zip: _

Zip:, _

NO_Ilyes, answer:

Telephone No: _

No _

producl(s) and/or service(s)?

Name ofCompany: _

Address:, ~------------

City: _
Bank Name: _

Address:: _

City: _

Account Number: _

Name of your product(s) and/or service{s): ----.,...-----------­
Are you willing to sell at warehouse prices? Yes--­
Do you have typed information on your
Yes__ No __

What are the retail prices on your product(s) and/or service(s)? _

What are the warehouse prices on your product(s) and/or service(s)? _
What is the break-even cost of yourproduct? _
Colors of product(s): _

Size of product(s): _

Number of product(s): _

Will you be using a model standing~--------....,sitting _
What benefits does your product or service provide? _

Has the product been sold anyWhere? Y~est-_

Where? _

What media did you use? ------------------
When? _

Who placed the advertising? _

How much did it cost? _

What were the results? _

Do you have a research plan to help, determine who your target customers are?
';',',.'

Yes__ No__ llyes,piease send a copy ofyour plan

Do you have a merchant number? Yes_ No_
Number: Location: _
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~r~'>:\~~\~~" ... ~, ....",., .... '., . c;i~ ,~I • ..." :-?

,;:

This client, the undersigned, agreesto' give MLT Productions all exclusive rights for all

electronic media marketing, sales, and promotion of client's commercial and client does not

have the right to copy, produce, misuse, and/or air this commercial anywhere. This property

is owned by MLT Productions, 3912 60th Street, Suite 12, San Diego, California, 92115,

and all copyrights are protected and backed by copyright laws in the United States District

Courts.

In witness hereof, agrees by signing the exclusive rights agreement, Client has read and

understands all terms and conditions of this agreement and will comply with them at all

times.

Company: _

Signature: _

Date: ~~----------------

Name (please print): _

Accepted by: - _

(M~TProductions)
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Authorization to reproduce physical likeness for the good and valuable consideration, or

worth our consideration the receipt of which from: and

is acknowledged, I hereby expressly grant to MLT Productions and to employees, agents,

and assigns, the right to photograph me and use my picture, silhouette and other reproduc­

tions of my physical likeness (as the same may appear in any still camera photograph and/or

motion picture film), in and in connection with the exhibition, theatrically, on television or

otherwise, of any videotape, motion picture, or motion pictures in which the same may be

used or incorporated, and also in the advertising, exploiting and/or publicizing of any such

videotape or motion picture, but not limited to television or theatrical motion whether

recorded ort or transferred to videotape, film, slides, photographs, audio tapes or other media.

This includes, without limitation, the right to edit, mix or duplicate, and to use and reuse said

recording in whole or in part.

I also grant the right to broadcast, exhibit, market and distribute any of said recordings,

whether alone or as part of its finished productions, for commercial or.non-commercial

television or theater, closed-circuit exhibition or any other legal purpose.

This includes the right to use said recordings, for promotion or publicizing any of these uses.

I confirm that all art work which has been recorded as my own is in fact owned by me, and

that all other works recorded have been authorized by their owner or owners, without

financial obligation to me. I hereby give all copyright clearances for the use of these works

in the production. I have read the foregoing and understand the terms and stipulations

contained therein.
Name: _

Company Name: Telephone: _

Address: _

City: Zip: _

Date: _

Name of Guest: Date: _

I am the parent and/or guardian of the above minor, and do hereby endorse this agreement

in his or her behalf.

Signed by: Date: _

a M L T
.,
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